
Industry Data √ √
Industry Overview Reports** √ √
Sector Data √ √
Sector Reports √ √
Company Share Data √ √
Brand Share Data √ √
Additional Datasets (Distribution & Pricing) √ √
Additional Industry specific Datasets √ √
Industry Global Briefings √ √
DASHBOARDS √ √ √
New Industries (Luxury Goods, Ingredients, Auto) √ √
Economies & Consumers Data (i.e. GDP, Population, etc) √ √
Consumer Lifestyle Reports √ √
Global Consumer Trend Monitoring √
Country Insight √ √
Technology, Communications & Media Reports √ √
Global Risk & Vulnerabilities Reports √ √
Income & Expenditure Reports √ √
Future Demographic Reports √ √
Business Environment Reports √ √
Industry Articles and Opinion Pieces √ √
Regional Profiles (7 Regions) √ √
Country Profiles (210 Countries) √ √
Strategy Briefings √ √ √
Country Pulse (50 Countries) √ √
Company Profiles √ √
InformationSources √ √ √

** Sector level data and analysis and company share data ARE found in the Category Briefings

The information in this file was provided to OCLS by Euromonitor in February 2017.
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Content Descriptions 
• Passport Countries and Consumers 
• Passport Industries 
• Passport 

Passport Countries and Consumers  
Passport E&C provides invaluable information on country environments and insight into 
consumers living and working there. 

Country and consumer statistics 

Demographic, macro-economic and other country statistics for 205 countries allow users to 
build detailed country profiles and analyse long term trends.  There are more than 3 million 
country statistics across 1650 datatypes, including: 

Economic indicators: GDP, inflation, exchange rates 

Population trends: age, sex, immigration, emigration, birth and death rates 

Business environment: labour, taxes, education 

Country infrastructure: IT and telecommunications, transport, public services 

Environment: pollution, recycling, energy resources and consumption 

Users can create custom statistical profiles of consumers and their households, and compare 
these trends country-by-country.  There are more than 1 million lifestyle statistics across 800 
lifestyle datatypes, including: 

Household profiles: home ownership, family sizes, marital status 

Possession of household goods: TVs, washing machines, fridges, computers 

Finances: disposable income, household income, income by age, savings 

Health: causes of death, nutrition, smoking, obesity, access to health services 

Leisure activities: travel, entertainment, cultural interests,  

Online trends: internet users, online households, internet shopping 

Country profiles allow users to locate important country facts easily.  They present 
demographic, macro-economic and political information for 205 countries in a clear systematic 
way.  Facts include head of state, political structure, inflation, GDP growth and more.  As well as 
statistics, they provide a written overview of a country’s operating environment and future 
outlook.  There are also 7 Regional Profiles which are similar in structure.                                 

Country briefings examine key country trends in specified topics.  To date we have reported 
on the business environment and income and expenditure in more than 80 countries. 

Future demographic reports highlight changing population structures including long term 
population forecasts (to 2020) by age, sex, ethnicity and marketing segments. Use these reports 



to understand the size of a target market, the impact of ageing populations, changing city 
populations, immigration, emigration and more.  There are future demographic reports for 71 
countries and 10 regions. 

  

Consumer lifestyles reports examine how people live their lives and the factors influencing 
lifestyle choices for 72 countries.  Topics examined include population segmentation, home 
ownership trends, eating and drinking habits, income and expenditure, health and education.  
These reports enable users to compare similarities and differences in lifestyles across countries.   

Expert comment articles from country and consumers analysts provide insight into the 
factors influencing the country and business environment: 

Social, economic and political issues  

Emerging consumer trends and attitudes 

New consumer segments 

Information sources enable users to access the same business information sources that 
Euromonitor’s researcher’s use when starting new research projects.  Users have access to 
contact details for over 25,000 organisations providing research information: 

National statistical offices and government departments 

Central banks and ‘official’ international organisations 

Trade associations and press 

Business and financial press 

National press and broadcast media 

SURVEY: Explores consumer motivations, opinions and habits.  We’ve developed three survey 
types – global consumer trends, special focus and analysts pulse surveys – exploring a number 
of topics including eating & health habits, “green” attitudes and shopping preferences. 

NEW: Monthly & Quarterly Data: Up-to-date monthly and quarterly data is available for 83 
indicators across 75 countries covering key macroeconomic indicators 

NEW: Macro Model: Analytic model that provides macroeconomic scenario forecasts 

NEW: Digital Consumer: Examines the impact of technological advances on the purchasing 
habits of consumers in the digital age. 

NEW: Natural Resources: analyses the natural landscape in 210 countries. It provides more 
than 600 indicators on all types of resources. The system contains data and reports from topics 
like Biodiversity to Pollution. 

NEW: ECONOMIC BAROMETER: The barometer is a very simple tool to help highlight all of 
the monthly and quarterly updated macroeconomics indicators within the database.   



By visually identifying strength/weaknesses as well as the direction of change from the previous 
period, this new tool saves Passport users time, quickly analyzing more than 30 different 
indicators. 

Passport Industries 
The platform will provide Sector level market size statistics for more than 330 consumer 
products in up to 80 countries.  In total there are 200,000 historic and forecast volume and value 
statistics. 

Country market insight reports provide analysis of the key drivers influencing consumer 
markets.  There are 1,545 reports ranging from Alcoholic Drinks in Algeria to Travel and 
Tourism in Zimbabwe.  Drivers include new product developments, packaging innovations, 
distribution challenges, marketing issues and emerging trends. Reports highlight the size of all 
key sectors within the industry, company shares, brand shares, major distribution channels and 
forecasts. 80 country markets are researched. 

Sector briefings provide analysis of the key trends influencing consumer markets at a sector 
level across 80 countries.  There are more than 8250 reports, ranging from Beer in Argentina to 
Travel Accommodation in Venezuela.  There is analysis of the competitive environment, 
including an overview of the leading companies, and the market’s future prospects.  Sector data 
highlights volume and value market sizes, company shares, brand shares and forecasts. 

Share Data - Company and brand share data for consumer and service markets. 

Global market insight reports and global sector briefing provide analysis of consumer markets 
and sectors at a global and regional level. 

Global company profiles evaluate the competitive positioning and strategic direction of 500 
leading multi-nationals.  It includes a strategic evaluation of their business (SWOT analysis), 
performance by region and sector and a brand assessment. 

Expert industry articles allows users to recognize the impact and implications of industry 
events making the news: 

New product launches, marketing strategies and industry trends 

Acquisitions, disposals and strategic partnerships 

Regulatory issues and seasonal trends 

Additional Industries - Luxury Goods and Ingredients 

DASHBOARDS:  a visual tool to dive into the trends straight away. Available for each industries 
and topics in E&C too. 

NEW: Passport Connector for each industries, allowing users to explore data relationships 
across Passport Industries. 

  



Passport  
Passport: The most comprehensive of the Passport content offerings and includes ALL DATA 
found within the Passport Industries and E&C content levels. There is coverage on 210 
countries with extended data on 52 to 80 countries.  

Passport: Offers integrated access to internationally comparable statistics, full-text market 
reports, insightful comment from expert industry and country analysts as well as  

thousands of sources of further information.  

Passport 

Passport: Offers a more granular level of industry analysis than the Passport: Markets data 
described below.   It enables users to gain a full understanding of consumer market 
performance trends and drivers at a sector level. 

Sector level market size statistics for more than 350 consumer products in up to 80 countries.  
In total there are 200,000 historic and forecast volume and value statistics. 

Category briefings provide analysis of the key trends influencing consumer markets at a sector 
level across 80 countries.  There are more than 19,000 reports, ranging from Beer in Argentina 
to Travel Accommodation in Venezuela.  There is analysis of the competitive environment, 
including an overview of the leading companies, and the market’s future prospects.  Sector data 
highlights volume and value market sizes, company shares, brand shares and forecasts. 

Global briefing provide analysis of consumer markets and sectors at a global and regional 
level. 

Global company profiles evaluate the competitive positioning and strategic direction of 500 
leading multi-nationals.  It includes a strategic evaluation of their business (SWOT analysis), 
performance by region and sector and a brand assessment. 

Strategy briefings offer in-depth forward looking analysis of global trends predicted to influence 
consumer markets in the future. Recently published strategy briefings include: 

Impact of the Obesity Pandemic on Global Marketing Strategies 

How the Rise of Singles and One-person Households Is Affecting Consumer Purchasing Habits 

Girl Power: Marketing to Today’s Women 

The Green Consumer 

Expert industry comment allows users to recognise the impact and implications of industry 
events making the news: 

New product launches, marketing strategies and industry trends 

Acquisitions, disposals and strategic partnerships 

Regulatory issues and seasonal trends 



Consumer market size statistics allow users to identify the largest country markets, the 
fastest growing markets, those that are mature and those that are in decline. There are 20,000 
historic and forecast volume and value sizes across up to 80 countries. 

Industry Overview provide analysis of the key drivers influencing consumer markets.  There 
are over 2500 reports ranging from Alcoholic Drinks in Algeria to Travel and Tourism in 
Zimbabwe.  Drivers include new product developments, packaging innovations, distribution 
challenges, marketing issues and emerging trends. Reports highlight the size of all key sectors 
within the industry, company shares, brand shares, major distribution channels and forecasts. 
80 country markets are researched. 

Local company profiles evaluate the positioning of leading companies in national markets and 
the challenges they face.  There are more than 7000 profiles. 

Country and consumer statistics 

Demographic, macro-economic and other country statistics for 205 countries allow users to 
build detailed country profiles and analyse long term trends.  There are more than 3 million 
country statistics across 1650 datatypes, including: 

Economic indicators: GDP, inflation, exchange rates 

Population trends: age, sex, immigration, emigration, birth and death rates 

Business environment: labour, taxes, education 

Country infrastructure: IT and telecommunications, transport, public services 

Environment: pollution, recycling, energy resources and consumption 

Users can create custom statistical profiles of consumers and their households, and compare 
these trends country-by-country.  There are more than 4 million lifestyle statistics across 800 
lifestyle datatypes, including: 

Household profiles: home ownership, family sizes, marital status 

Possession of household goods: TVs, washing machines, fridges, computers 

Finances: disposable income, household income, income by age, savings 

Health: causes of death, nutrition, smoking, obesity, access to health services 

Leisure activities: travel, entertainment, cultural interests,  

Online trends: internet users, online households, internet shopping 

Country profiles allow users to locate important country facts easily.  They present 
demographic, macro-economic and political information for 205 countries in a clear systematic 
way.  Facts include head of state, political structure, inflation, GDP growth and more.  As well as 
statistics, they provide a written overview of a country’s operating environment and future 
outlook.  There are also 7 Regional Profiles which are similar in structure.                                 

Country briefings examine key country trends in specified topics.  To date we have reported 
on the business environment and income and expenditure in more than 80 countries. 



Future demographic reports highlight changing population structures including long term 
population forecasts (to 2020) by age, sex, ethnicity and marketing segments. Use these reports 
to understand the size of a target market, the impact of ageing populations, changing city 
populations, immigration, emigration and more.  There are future demographic reports for 71 
countries and 10 regions. 

Consumer lifestyles reports examine how people live their lives and the factors influencing 
lifestyle choices for 72 countries.  Topics examined include population segmentation, home 
ownership trends, eating and drinking habits, income and expenditure, health and education.  
These reports enable users to compare similarities and differences in lifestyles across countries.   

Expert comment articles from country and consumers analysts provide insight into the 
factors influencing the country and business environment: 

Social, economic and political issues  

Emerging consumer trends and attitudes 

New consumer segments 

Information sources enable users to access the same business information sources that 
Euromonitor’s researcher’s use when starting new research projects.  Users have access to 
contact details for over 25,000 organisations providing research information: 

National statistical offices and government departments 

Central banks and ‘official’ international organisations 

Trade associations and press 

Business and financial press 

National press and broadcast media 
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